We are pleased to deliver our first Environmental, Social
and Governance (ESG) letter to our stakeholders as a
communication on progress for our ESG program. Wrap
Technologies’ (WRAP) core mission and purpose has been to
drive public safety towards progress and facilitate better policing
outcomes by developing creative solutions to complex issues through
forward-thinking, empathy and innovation. With our advanced technology and
superior training solutions, we empower public safety officials to safely protect
and effectively serve their communities.
Throughout this past year with the support of our diverse, independent board of
directors, and our senior leadership, we initiated our ESG program. Our ESG
program is currently focused on four major areas:
Awareness: We sponsored an all-employee event to introduce our ESG
program across the company.
Commitment: We joined the United Nations Global Compact, pledging our
intent to further incorporate their Ten Principles on human rights, labor,
environment and anti-corruption into our company’s strategy, culture and
day-to-day operations, and engage in activities that advance the United
Nations’ broader sustainability goals.
Measuring and Reporting: To measure our outcomes, WRAP is monitoring
and reporting the percentage of employees identifying as female or as a
person of color, each at the annual hiring level, employee level, director level,
and among our board of directors.
Environmental Impact: We made progress toward reducing our
environmental impact by identifying 100% of our hazardous waste streams
and ensuring proper disposal by partnering with Clean Harbors Waste
Management. We eliminated a major waste stream by donating and recycling
over 2000 aluminum cartridges to Arizona State University.

Our products are assembled at our headquarters in Tempe, Arizona. Safety is
always a major focus in our manufacturing facility. ESG is not only important
internally, but also for our customers and investors in matters related to
environmental protection, corporate responsibility, and employee and
community health and safety. We are committed to environmental and social
good and we look forward to sharing our progress as we move forward. We
recently hosted an all-employee kickoff event on April 15-16 in Tempe Arizona,
and we'll take a collaborative approach to this effort with the entire organization
as it becomes an even larger part of our culture and how we do business.
Another corporate milestone for us is that WRAP recently became ISO 9001 2015
certified for our quality management system. The internationally recognized
standard is based on several quality management principles, including strong
customer focus, the motivation and implication of top management, the process
approach and continual improvement. The scope of Wrap’s certification includes
design, manufacturing, assembly, training, sales and service.

We are committed to being a leader in escalation avoidance. Our research and
development team continues to make advancements on new product
development, that will include expansion of our product portfolio in the future.
WRAP will continue to invest in research and development so future
generations have access to BolaWrap technology to help solve complex law
enforcement challenges domestically and across the globe.

About Us:
Wrap Technologies Inc. (WRAP) is an innovator of modern policing solutions. Our
purpose is to drive public safety towards progress and facilitate better
policing outcomes by developing creative solutions to complex issues through
forward-thinking, empathy and innovation. With our advanced technology and
superior training solutions, we empower public safety officials to safely protect
and effectively serve their communities. To learn more about WRAP, please visit
our website on www.wrap.com.

Signatory to the United Nations Global Compact:
In 2021, WRAP became a signatory to the United Nations Global Compact (UNGC),
demonstrating our support for the Ten Principles related to human rights, labor,
environment and anti-corruption. We are committed to making the UNGC
principles part of our strategy, culture and day-to-day operations, and we are
proud and eager to engage in collaborative projects that advance the broader
development goals of the United Nations, particularly the Sustainable
Development Goals. In this communication on progress we describe the actions
we have taken – or are taking – in keeping with this commitment.
Sustainability is intrinsic in our culture, and we strive to be a leader for other
organizations when it comes to developing new technology for good. This
commitment extends from the top and throughout the organization as we see
employees at all levels taking ownership of ESG practices. We know we are early
in our journey, and we are continuously reflecting on how we can do better, and
be better.

Our Operations:
We assessed our manufacturing and assembly workstreams and ensured that
100% of hazardous waste is appropriately collected through our provider, Clean
Harbors Inc. We also identified over 2000 recycled products that were
donated to Arizona State University’s foundry to be recycled as aluminum
material for their art program. WRAP also works with suppliers that incorporate
best practices to recycle raw materials, including plastics, metals, and batteries
(e-waste).
In 2021 we consolidated from three offices into our headquarters in Tempe, AZ,
and closed two locations (Las Vegas, NV and Lake Forest, CA). This significantly
reduced the unused square footage of our operations.

Philanthropy and Volunteerism:
At WRAP, we embrace our role in creating positive, lasting change in the
communities where we live, work and do business. We contribute skills,
technology and investments to strengthen the resilience and vitality of our local
communities. All employees are encouraged to give back to the causes and
organizations they care about through several WRAP programs including:
Corporate Volunteering Events
Corporate Sponsored Community Events
Annual Corporate Donations to 501(c)(3) Organizations
Office Collection Drives

Faith and Blue:
In the past year, WRAP was proud to sponsor the 2020
National Faith & Blue Weekend (NFBW) as one of three
exclusive sponsors. National law enforcement groups,
including MovementForward, Inc.’s One Congregation
One Precinct (OneCOP) initiative and the U.S. Department
of Justice Office of Community Oriented Policing Services (COPS Office), jointly
organized the most consolidated police-community engagement project in recent
history. The mission of NFBW is to facilitate safer, stronger and more unified
communities by connecting law enforcement officers and residents through local
houses of worship.

“Our pathway to progress around policing as a nation is a collaborative one that
focuses on our commonalities rather than our differences,” said Reverend Markel
Hutchins, National Lead Organizer, One Congregation One Precinct initiative (OneCOP)
and President & CEO, MovementForward, Inc. “Because sixty million Americans attend
weekly gatherings at more than 350,000 houses of worship nationwide, nothing rivals
the depth and breadth of influence presented by houses of worship who are unique and
powerful gateways to the heart of communities in which they have a mutual interest in
achieving effective police-community engagement.”
Wrap Technologies’ CEO Tom Smith hosted a webinar on Monday, August 24th, 2020
with Reverend Markel Hutchins and Retired Philadelphia Police Commissioner, Richard
Ross to discuss the National Faith and Blue Weekend initiative, and the BolaWrap’s role
in this project.

Our Team:
In 2021 WRAP added four new board members, and WRAP has increased diversity
across the board. Currently, the WRAP board is led by eight members identifying as
male and one member identifying as female. The board is led by two members
identifying as Black, Indigenous, and People of Color, (BIPOC). Please refer to our
website for a profile of each board member. Our ESG program is sponsored and led by
CEO, President, and Board Member, Thomas Smith. Progress for our ESG program is
reviewed quarterly in our board meeting.
WRAP also increased its leadership and total employee diversity in 2021, as shown in
the tables below. To measure and monitor diversity, the WRAP Human Resources team
publishes these statistics as part of the all-employee engagement survey conducted on
an annual basis.

Our Growth Strategy:
WRAP’s first pillar of our strategy is to grow our BolaWrap family of apprehension
devices. The foundation of our company is to provide the right level of education to
officers worldwide on preventing escalation of force, deescalating a situation and
apprehending subjects safely using the BolaWrap. We invest considerable time on how
to deal with subjects suffering from mental illness, or are in a state of crisis, or are
under the influence. These are areas we believe existing tools may be excessive. This is
an issue because more and more incidents involve these types of subjects in crisis.
The second pillar of our growth strategy is training which involves seeding the Wrap
Reality platform across the world. On the virtual reality training platform, we
currently have 47 different training modules today. We have several modules in
development and have a long-term target of continuing to develop modules similar to
major training platforms for other industries. Our virtual reality platform allows
officers to participate in immersive, realistic training scenarios, which we believe are
most impactful. We expect access to Wrap Reality will be subscription based to fuel
regular use, which we believe is critical to officer acceptance, and the ability to affect
future outcomes.
Sincerely,

Tom Smith
President & CEO

